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P-ebis ukmarisoba 

marketerebi wlebis ganmavlobaSi ganixilavdnen 
5P-s (maTi raodenoba bevrad metia, magram yvelas xu
Ti gamorCeuli aqvs). maT Soris gvxvdeba: 

l	 produqti (Product) 
l	 fasi (Price)
l	 stimulireba (Promotion)
l	 pozicionireba (Positioning)
l	 gasajaroeba (Publicity)
l	 SefuTva (Packaging)
l	 gavrceleba (Pass-along)
l	 nebarTva (Permission) 

am sakontrolo marketinguli CamonaTvliT sar
gebloba namdvilad uswrafesi gzaa imaSi dasarwmu
neblad, rom Tqveni saqme SeasruleT da aseve, imis 
asaxsnelad, Tu rogor apirebT, xalxs ayidvinoT qar
xnis warmoebuli uaxlesi produqcia. Tu marketingu
li elementebi erTmaneTs ver ergeba (magaliTisTvis, 
piures konsistenciis, magram sabavSvo sakvebis gemos 
mqone produqtebs amzadebT da cdilobT, pensione
rebze gayidoT), Tqveni marketinguli Setyobineba 
bundovani da, saboloo jamSi, araefeqtiani iqneba. 
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imis garantia, rom marketinguli aqtivoba Tqven
Tvis sasurvel Sedegs gamoiRebs, ar arsebobs, magram 
iyo dro, rodesac P-ebis sworad SerCevis SemTxvevaSi 
warmatebis Sansi izrdeboda. 

mere raRac airia. mxolod P-ebi sakmarisi aRar 
aris. am wignSi axali P-is Sesaxeb mogiyvebiT, rome
lic moulodnelad gansakuTrebulad mniSvnelovani 
gaxda. 

axali P

warmogidgenT `iisferi Zroxis~ saxeliT cnobil 
axal P-s.

wlebis win, rodesac ojaxTan erTad safrangeTSi 
vmogzaurobdi, gzatkecilis mimdebare Tvalwarmtac 
saZovrebze mobalaxe asobiT zRaprulma Zroxam mog
vajadova. aTobiT kilometris manZilze fanjridan 
viyurebodiT da Cven garSemo gadaSlili silamaziT 
vtkbebodiT. 

albaT oci wuTi iqneboda gasuli, roca Zroxebis
Tvis yuradRebis mipyroba SevwyviteT, momdevnoebi 
winas hgavdnen, amitom Tvals aRar gvwyvetdnen, is, 
rac cota xnis win gvaocebda, Cveulebriv sanaxaobad 
iqca da, bolos, mosawyenic ki gaxda. 

Zroxa, cota xans rom uyuro, erTob mosawyeni cxo
velia. SesaZloa, STambeWdavi, mimzidvelic mogveCve
nos, saerTod, keTili znis arsebaa, SeiZleba, lamazad 
ganaTebuli davinaxoT, magram sabolood, mainc mo
sawyeni cxovelia. 
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Tumca, `iisferi Zroxa~ gansxvavebulia. misi ga
moCena (cota xniT mainc) SeiZleba, saintereso aR
moCndes. 

`iisferi Zroxis~ arsi misi gansakuTrebulobaa. 
sityva `gansakuTrebuli~ P-Ti rom iwyebodes, albaT 
Zroxis ideis gamoyenebis gareSec iolad gavidodiT, 
magram ra gaewyoba.

am wignSi `gansakuTrebulobis~ safuZvlis, cnebis 
raobisa da statusis miRwevis meTodebis Sesaxeb mo
giyvebiT. 

kadnieri sityvebi da Tamami  
gancxadebebi

rodesac raime `gansakuTrebulia~, mis Sesaxeb sa
ubaric Rirs. aucileblad xdeba aRniSvnis Rirsi. ga
morCeuli, axali da saintereso _ ai, ra aris `iisfe
ri Zroxa~. yavisferi Zroxa, anu yvelaferi mosawyeni, 
SeumCneveli rCeba. 

gamorCeuli marketingi produqtisa da momsaxu
rebis SesamCnevi komponentebis Seqmnis xelovnebaa, 
romelsac saxeldaxelod, daufiqreblad ki ar unda 
mivudgeT, aramed imis kargad gaazrebis Sedegad, rom 
Tu Tqveni SeTavazeba gansakuTrebuli ar aris, igi 
aucileblad SeumCneveli darCeba. 

e.w. satelevizio-samrewvelo kompleqsi samom
xmareblo moTxovnas, satelevizio reklamasa da ga
mudmebiT mzard marketingul xarjebSi Cadebuli in
vesticiebis garSemo Seqmnil da mudmivad gafarTo
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ebis procesSi myof organizaciebs Soris arsebuli 
simbiozuri urTierToba iyo.

samomxmareblo epoqis Semdgom sazogadoebaSi mom
xmarebels sayideli aRaraferi darCa. rac gvWirdeba, 
yvelaferi gvaqvs, ukve Zalian cota ram gvinda, xolo 
imisTvis, rom Tqven mier didi ZalisxmeviT Seqmnili 
produqtis Seswavlas bevri dro movaxmaroT, metis
metad dakavebulebi varT.

marketingis departamenti TiTqmis dasrulebul 
produqts an/da momsaxurebas iRebs da fuls misi gan
sakuTrebuli upiratesobebis Sesaxeb informaciis 
miznobrivi auditoriisTvis miwodebaSi xarjavs. es 
midgoma aRar muSaobs. 

vfiqrob, iqamde mivediT, rom warmoebuli saqon
lis farTo masebze pirdapir gayidva aRar SegviZ
lia. iseTi samyaro SevqmeniT, sadac produqtebis 
umravlesoba ar Cans, TiTqos uxilavia. bolo ori 
aTwleulia, biznesliteraturis Semqmneli Wkviani 
avtorebi aRniSnaven, rom marketingis dinamika icv
leba. maT ideebs marketerebi ecnobian, ganixilaven 
da zogierTs iyeneben kidec, magram TavianTi Zveli 
marketinguli strategiebis arss mainc inarCune
ben. Tumca tradiciuli meTodebi moZvelda da ra 
xania, xmarebidan gamovida. aswleulis ganmavlobaSi 
dagrovili marketinguli ideebi warsuls Cahbarda, 
aRar gvainteresebs. alternatiul midgomebs siax
led ki nu miviRebT _ gamosayeneblad mxolod isi
niRa dagvrCa. 

es wigni imis Sesaxebaa, rogor unda gamoiyenoT 
`iisferi Zroxa~ yvelaferSi, rasac SeqmniT, ratom 
aRar gamogadgebaT masobrivi informaciis saSuale
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bebi da televizia saidumlo iaraRad da ratom Seic
vala marketingi, rogorc profesia, samudamod. 

SewyviteT reklamireba da gadadiT inovaciaze. 

manamde, ...dros da Semdeg

reklamamde nebismieri informacia sityvierad 
vrceldeboda. ama Tu im problemis mosagvareblad 
saWiro produqts an/da momsaxurebas yidvamde, jer 
ganixilavdnen. 

saukeTeso bostneulis gamyidvels bazarSi repu
tacia hqonda Seqmnili da mis daxls yovelTvis uam
ravi adamiani exvia. 

reklamis bumis dros mzardi ekonomikuri ganvi
Tarebis, momxmareblis ulevi moTxovnisa da televi
ziasTan erTad, sxva masobrivi informaciis saSuale
baTa erToblivma saqmianobam migviyvana jadosnuri 
formulis Seqmnamde: Tuki reklamas pirdapir (TiTo
eul) momxmarebelze mimarTavdiT, gayidvebi gaizr
deboda. 

saTanado sareklamo saagentosTan TanamSrom
loba da partniorad Sesaferisi bankiris SerCeva 
niSnavda, rom SegeZloT, kompania iseT masStabamde 
gagefarToebinaT, sadamdec amas Tqveni goneba gasw
vdeboda. 

reklamis garSemo Seqmnili aJiotaJis Cacxrobis 
Semdeg daaxloebiT imave mdgomareobas davubrun
diT, romliTac daviwyeT. Tumca, axla produqtebis 
warmatebis miRweva sxvagvarad xdeba: informaciis 


